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	Research and Strategic Communication – BUS531

	Prerequisite: None


	Quarter
	

	Meeting Days/Time
	

	Instructor
	

	Instructor Phone
	

	Instructor E-mail
	

	Instructor Office Hours/Location
	

	Academic Office Phone Number
	


	INSTRUCTIONAL MATERIAL

( including all mandatory software)


	1.  O’Hair, D., Friedrich, G., & Dixon, L. (2008). BUS531: Strategic communication, Second edition (6th ed.). Boston: Pearson.
2.  Leedy, P.D. & Ormrod, J.E. (2005). BUS531: Research and strategic communication, Second custom edition (8th ed.). Upper Saddle River, NJ: Prentice Hall.
3.  Raimes, A. (2008). Keys for writers (5th ed.). Boston: Houghton Mifflin. [This is the writing style text.]
4.  Strayer University. (2006). Directed research project: Manuscript guidebook and project format. Washington, D.C:  Strayer University. [Provided in class by the instructor.]
   


	I.         COURSE DESCRIPTION

	This course covers research methodology and strategic communications in business and the professions. It discusses research planning and design including the research proposal, identification of appropriate measurement instruments, and evaluation of alternative methodologies and their validity.  Students are required to complete a minimum of a 20-page research proposal and literature review (Chapter 1 and 2) consistent with standards of the university’s Directed Research Project (DRP). Students also acquire oral and written communication skills necessary to perform effectively as managers. All phases of the communications process - interpersonal, group, and public speaking - are illuminated throughout the course as are current challenges presented by new technology, the global marketplace, and workforce diversity.


	II.
EXPECTED LEARNING OUTCOMES



	Upon the successful completion of this course, the student will be able to:
a. Explain the basic model for conducting research projects, considerations for data collection and analysis, and basic research methodologies

b. Isolate a research problem, develop a comprehensive research design, and formulate a research proposal (Chapter 1 of the DRP) consistent with standards of the university's Directed Research Project (DRP).

c. Describe the nature of organizational communications, the critical environmental factors (ethics, politics, barriers, communication channels, diversity) affecting communications, and the dynamics of effective listening and verbal/nonverbal communications.

d. Explain the considerations for effectively managing communications in a variety of organizational situations (meetings, interviews, conflict management, and presentations)

e. Construct and present effective informative and persuasive presentations.   
f. Given an information requirement for a DRP, determine the nature and extent of information needed to effectively address the topic; efficiently locate, determine the validity, and critically evaluate the resources; and apply the information to accomplish the specific purpose (report, case analysis, factual requirement, problem solving, planning).

g. Construct and implement a refined information search using various resources (the University Learning Resource Center (LRC) collections and services, scholarly journals in a field of study, the World Wide Web, and online database or other sources appropriate to the topic), select relevant and valid information sources, use this information ethically and legally avoiding plagiarism and composing proper APA references, synthesizing this information to reach informed conclusions with supporting rationale, and present the conclusions.
*Course instructor may provide additional outcomes in this section as well.


	III.
EXPECTED WEEKLY LEARNING OUTCOMES

	The following weekly learning outcomes will be addressed:
Week 1
       Chapter 1  What is Research.

a. Define research.

b. Identify the eight characteristics of research

c. Identify the value of research
       Chapter 2  Tools of Research.

a. Define research tools

b. Identify the six research tools

c. Analyze how computers and the Internet have contributed to research

d. Define measurement

e. Contrast between validity and reliability

f. Analyze how the mind and language are essential tools of research.

Week 2
            Chapter 3 The Problem.
a. Analyze how not every problem is acceptable for research

b. Identify strategies for finding a legitimate problem

c. List four general guidelines for stating a problem

d. Define subproblems

e. Identify the strategies to eliminate misunderstanding of your problem 

            Chapter 4  Review of Related Literature.

a. Identify the purpose of literature review

b. Analyze different areas where you can start and continue your search

c. Evaluate suggestions for maximizing your efficiency at the library

d. Identify the guidelines to literature review chapter 

            Chapter 5  Planning Your Research Project.

a. Define research design

b. Identify features common to all research

c. Define data and how to use it in your research

d. Identify the importance of measurement

e. Analyze ethical issues with conducting research

f. Evaluate the importance of the internal review board
Week 3


          Chapter 6  Writing the Research Proposal and the DRP Manuscript Guidebook.
a. Evaluate the formatting of a research proposal

b. List the guidelines for writing your first draft

c. List the guidelines for revising your proposal
          Chapter 7  Qualitative Research.
a. Identify the importance of interpreting the data  

b. Identify two common qualitative approaches

c. Identify the five quality research designs:

d. Case Study

e. Ethnography

f. Phenomenological

g. The grounded theory

h. Content analysis

i. Identify the most frequently data collection methods
          Chapter 9  Descriptive Research (Quantitative).  
a. Identify correlational research, developmental designs, observation studies, and survey research

b. Evaluate checklist and rating scale methods of collecting data

c. Identify sampling

d. List the guidelines to determine the sampling size

e. Identify bias’s in research
Week 4


           Chapter 1  Communication in Organizations.
a. Identify the major challenges the information age presents to business communication.

b. Describe the components of the interactive communication process.

c. Summarize four theories of organizational communication.

d. Explain the differences between classical and humanistic theories of organizational communication. 
           Chapter 2  The Model of Strategic Communication.

a. Recognize the importance of strategic organizational communication.

b. Name the four elements of strategic communication.

c. Understand how values and ethics influence communication actively.

d. Set goals that are appropriate and effective.

e. Use situational knowledge to enhance communication.

f. Demonstrate communication competence by choosing the proper message, form of exchange, and channel.

g. Understand the causes of communication anxiety and how to deal with it.  
           Chapter 3  Diversity in Business and the Professions.

a. Set goals for positive communication between people who are different from you.

b. Use situational knowledge to improve communication by defining diversity and understanding its impact on communication.

c. Understand your own cultural perspectives and appreciate the cultural perspectives of others.

d. Develop communication competencies that will improve your communication with all people.

e. Manage anxiety by acting in a positive manner during cultural conflict. 
Week 5
Midterm Examination
No additional learning outcomes, mid-term examination administered.
Note to Instructors:  Instructor may introduce the remaining major topic areas in the course as a preview or use this period to review previous topics. 
Week 6




         Chapter 4  Listening Skills.
a. Understand the importance of listening in business and the professions.

b. Differentiate between listening and hearing.

c. Identify problems caused by ineffective listening.

d. Recognize how perceptions shape listening.

e. Use interactive listening skills to enhance strategic communication.

f. Gain control of your listening and eliminate receiver apprehension.

g. Know how to evaluate the success of your listening. 
         Chapter 5  Verbal and Nonverbal Skills.
a. Identify the importance of verbal and nonverbal communication to businesses.

b. Understand the relationship among power, status, and nonverbal communication.

c. Evaluate the messages sent through clothing choice and be aware of basic guidelines for business attire.

d. Improve your use of language.

e. Respect gender and cultural differences in communication.

f. Employ and interpret nonverbal cues, including paralanguage, facial expressions, and kinesics.

g. Manage anxiety in informal communication situations.
Week 7

          Chapter 13   Developing and Delivering Effective Presentations.
a. Identify goals, including topic and purpose, for your presentation. 

b. Assess the audience’s needs and potential responses to your message by gathering situational knowledge. 

c. Identify the main points to be included in your presentation and research them thoroughly. 

d. Use supporting materials, an introduction, and a conclusion to enhance the credibility of your message. 

e. Put the pieces of the presentation together in the form of an outline. 

f. Demonstrate communication competence by choosing an appropriate and effective delivery style. 

g. Manage speaking anxiety by understanding its causes and anticipating and rehearsing the delivery of your message.
          Chapter 14   Informative Presentations.
a. Describe the importance and difficulty of making informative presentations in today’s business world. 

b. Identify informative presentations in terms of function, type, and format. 

c. Utilize four basic principles for the successful creation and presentation of an informative message. 

d. Understand how technology affects communication by means of telephone, voice mail, answering machines, and email. 

e. Make technology assisted presentations utilizing video, television, and multimedia components.
          Chapter 15  Persuasive and Special Presentations.

a. Describe the importance of persuasive presentations in business. 

b. Identify the major functions of persuasive presentations. 

c. Select and organize supporting materials for persuasive presentations. 

d. Choose an appropriate format for the presentation. 

e. Understand the process by which the persuasion occurs. 

f. Use a variety of resources to ensure a successful persuasive presentation. 

g. Know the various types of special presentation formats.
Week 8
          Chapter 7  Work Relationships.
a. Understand the importance of work relationships

b. Describe the characteristics of strong manager-employee relationships

c. Resolve relational difficulties with coworkers

d. Develop productive relationships with customers

e. Initiate a mentoring relationship with an experienced employee

f. Understand the positive and negative aspects of romantic relationships at work

g. Recognize sexual harassment.
          Chapter 8  Principles of Interviewing.
a. Describe the nature and importance of the interview in business and the professions

b. Identify appropriate interviewing goals

c. Specify effective strategies for preparing for an interview

d. Structure an interview to enhance the achievement of your goals

e. Develop appropriate questions for an interview

f. Identify effective reactions to the responses of an interviewee

g. Manage communication anxiety in a dyadic (two-party) setting.

           Chapter 9  Interviews in Business Settings.
a. Understand the roles and responsibilities of the interviewer and interviewee during an employment interview

b. Prepare for and participate in an employment interview

c. Understand the importance of appraisal interviews

d. Conduct an effective appraisal interview

e. Describe the elements of a disciplinary interview

f. Describe the purposes and types of media interviews.

Week 9



          Chapter 10  CRM, Marketing Automation, and Communication.
a. Understand why groups are important in business

b. Identify the characteristics of an effective group

c. Recognize the factors that contribute to or hinder group communication

d. Improve your participation in groups

e. Understand the function and types of group leadership

f. Evaluate the role of special groups in business.
          Chapter 11  CRM Program Measurement and Tools.
a. Evaluate how individual, group, and organized goals influence a meeting

b. Create an agenda and adapt it to a variety of meeting formats

c. Use situational knowledge to prepare for a meeting

d. Develop and employ critical thinking skills to improve communication during a meeting

e. Choose appropriate problem-solving methods to achieve goals

f. Engage in effective decision making

g. Recognize what triggers anxiety in group situations and improve your handling of it

h. Evaluate group performance objectively.
Week 10



          Chapter 12  Negotiation and Conflict Management.
a. Explain how argumentativeness and verbal aggressiveness differ and evaluate yourself in each area

b. Identify the three dimensions of every negotiation

c. Employ bargaining strategies appropriate to the situation

d. Define conflict and differentiate it from other competitive situations

e. Recognize conflicting goals and know how to deal with them

f. Take steps to manage conflict productively.
Week 11
Final Examination



	IV.
COURSE OUTLINE



	DATE
	CHAPTER
	INFORMATION

	Week 1
	1, 2 (Leedy book)
	What is Research,  Tools of Research.


	Week 2
	3, 4, 5 
(Leedy book)
	The Problem,  Review of Related Literature,  Planning Your Research Project.

  

	Week 3
	6, 7, 9 
(Leedy book)
DRP Manuscript Guidebook


	Writing the Research Proposal, Qualitative Research, Descriptive Research (Quantitative).  

	Week 4
	1, 2, 3
(O’Hair book)
	Communication in Organizations,  The Model of Strategic Communication,  Diversity in Business and the Professions.


	Week 5
	
	Midterm Examination.


	Week 6
	4, 5  (O’Hair book)
	Listening Skills, Verbal and Nonverbal Skills.


	Week 7
	13, 14, 15  
(O’Hair book)
	Developing and Delivering Effective Presentations,  Informative Presentations, Persuasive and Special Presentations.


	Week 8
	7, 8, 9  
(O’Hair book)
	Work Relationships, Principles of Interviewing,  Interviews in Business Settings.

 

	Week 9
	10, 11
(O’Hair book)

	Fundamentals of Group Communications, Meetings.


	Week 10
	12  (O’Hair book)
	Negotiation and Conflict Management.
 

	Week 11
	
	Final Examination



	V.
COURSE REQUIREMENTS AND TEACHING STRATEGIES

	
The course will be conducted using lecture/discussions, individual research assignments, group discussions, and student presentations. Students will be required to prepare a research proposal and literature review (Chapters 1 and 2) the based on DRP requirements.  The topic must be related to the students master degree program, e.g., an MBA student would address a business management issue.   This is not the approved research proposal for the student’s DRP, the instructor for the DRP course (the respective 590 course) would have final approval on the DRP research proposal.  Class sessions will include a discussion on examples of research applications in academic and business organizations, a review of Strayer University LRC research assets, and examples of communication issues in organizations.  Group discussions and assignments will be conducted to enhance collaborative learning. Student comprehension of course content will be assessed through examinations, active participation in group discussion sessions, preparation of a DRP research proposal, and group/individual presentations.  

Course requirements:
a. Mid-term examination

b. Final examination

c. Completion of all written and oral assignments

d. Active class participation

e. Regular class attendance

Note to Instructors:  This paragraph outlines the major course events.  Instructors should emphasize that the focus of this class is on research processes and on communication issues.  It is recommended that the DRP research proposal and literature review developed for this class should be related to the topic the student is considering for their DRP course. The DRP format is outlined in Sections 3 and 6 of the DRP MANUSCRIPT GUIDEBOOK.   Instructors should emphasize that the research proposal developed for BUS531 is not the approved research proposal for the student’s DRP, the instructor for the DRP course (the respective 590 course) would have final approval on the DRP research proposal.   Recommend instructors provide an overview of the conduct of the course and summarize the basic mechanisms of the course events (class sessions, group discussions or exercises, presentations, individual research proposal, and examinations).   Describe the nature/context/intent of assignments, provide the basic format, research requirements, due dates, turn in process, and any late work policy (if accepted, partial credit, etc.).  Indicate where additional instructions can be found, such as a memo or on the class web page.  Recommend instructors relate the research textbook topics to the university DRP process.  Recommend instructors use case articles from the communication textbook for group discussions.  Group discussions and class presentations of exercise results or case analyses should be scheduled throughout the course.

American Psychological Association (APA) Style

All written work submitted by students in this course must confirm to the most recent APA guidelines for referencing, in text citations, appendices, and/or any means of crediting an outside source.
All Graduate Courses

Writing Assignments

The objective of graduate level writing assignments is to promote attitudes and skills that will improve a student’s ability to communicate in writing, develop research skills and documentation techniques, and encourage critical analysis of data and conclusions.

All graduate courses must include assignments totaling a minimum of ten pages of writing. The writing requirement may be fulfilled through one long research paper or several shorter writing projects such as journal reports, journal entries, book or article reviews, class projects or essay examinations as deemed by the instructor to be appropriate for the discipline.

Instruction and evaluation methods will vary by teacher and course, but some general guidelines apply. Students should be given clear task objectives and expectations for each writing assignment. In-class discussion of sample work and collaborative writing projects can provide guidance in addition to written feedback from instructors. When evaluating work, instructors should assess students’ adherence to the assigned writing objectives, clear organization and presentation of their ideas, evidence of original thought and critical analysis, etc.


	VI.
EVALUATION METHODS

	
Final Grade
	


	Mid-Term Examination
	%

	Final Examination
	%

	Assignments, etc…
	%

	Class Participation
	%

	NOTE TO INSTRUCTOR: This section outlines key objectives or assignments upon which a student’s grade will be based.  Instructors should explain how students will be assessed and grading criteria (including but not limited to exams, group exercises, problem assignments, etc.).  


	Grading Scale

	90-100
	A

	80-89
	B

	70-79
	C

	Below 70
	F


	VII. UNIVERSITY NOTICES

	Honor Pledge

All work submitted for this course is subject to the University’s Academic Integrity Policy available in the Student Handbook and the University’s Honor Pledge, printed below:

I have read and understand Strayer University’s Academic Integrity Policy.  I promise to conduct myself with integrity in the submission of all academic work to the University and will not give or receive unauthorized assistance for the completion of assignments, research papers, examinations or other work.  I understand that violations of the Academic Integrity Policy will lead to disciplinary action against me, up to and including suspension or expulsion from the University. I understand that all students play a role in preserving the academic integrity of the University and have an obligation to report violations of the Academic Integrity Policy committed by other students. 

Academic Integrity

Strayer University holds its students to high standards of academic integrity and will not tolerate acts of falsification, misrepresentation or deception.  Such acts of intellectual dishonesty include, but are not limited to, cheating or copying, fabricating data or citations, stealing examinations, the unauthorized use of instructor editions of textbooks, taking an exam for another student or having another student take an exam intended for oneself, tampering with the academic work of another student, submitting another’s work as one’s own, facilitating other students’ acts of academic dishonesty, using internet sources without citation and plagiarizing.  

Course Participation Guidelines for Students

The University encourages open discussion within its courses and often asks students to draw from personal experience in their responses to course assignments.  Though such information should be used only for educational purposes, the University cannot guarantee that such information will remain confidential.  Students are responsible for knowing the applicable polices of their employers and others with regard to the sharing of confidential information and using appropriate discretion.  Additional care should be used when posting to online discussion boards where written comments are preserved.  The University is not legally responsible for any inappropriate postings through its online discussion boards (i.e. those that violate University policy, defame another person, etc.).  In order to preserve an open discussion within the classroom environment, students may choose to not specifically identify their current or previous employers by name or withhold other similar identifying information. Questions or concerns regarding this policy should be directed to the course instructor or the applicable Campus Dean, Strayer University Online Dean of Students or the Dean of Student Affairs. 

Attendance Policy

Students are expected to attend all regularly scheduled classes.  Should absences be necessary, students are responsible for the material covered during the absences.  Faculty cannot grant requests for excessive amounts of make-up material, and they may request written documentation detailing the reason for the absences.

Excessive absences make it almost impossible for a student to meet the academic objectives of a course; they frequently cause a student to receive a lower grade, even though, the absences were unavoidable.

Strayer University requires all faculty members to take attendance during each class period and to records it accurately on their permanent roster.  This data is available for verification of attendance by the appropriate governmental agencies and educational accrediting organizations.

A student who is absent from four consecutive class meetings, excluding holidays and emergency cancellation of classes, will be withdrawn automatically from that course.  A student will be withdrawn automatically from a mini-session course when he/she misses two consecutively scheduled class meetings.

Grade Dispute Policy

If you have questions with regard to the grading policies in this course, please contact the instructor for clarification.  Disputes with regard to final grades received in this course are handled in accordance with the University’s grade dispute policy as set forth in the Student Handbook. 

Inclement Weather Policy

In the event of inclement weather, consult the Strayer University student website at http://studentserver.strayer.edu for information on University closings and delays.


	VIII. UNIVERSITY SERVICES

	Learning Resources/Library

A variety of learning resources designed to help students succeed academically is available through the Strayer University Library or Learning Resources Center (LRC).  Each campus LRC offers print resources, books, and periodicals for research.  Circulating books located at any LRC may be requested for use through the LRC Specialist.

Library resources are also available online, and can be accessed from any computer connected to the Resource Lab located on the e-College course web pages. The online search tool EBSCO Host and other LRC resources can be accessed through the University’s website at http://studentserver.strayer.edu/CONT_STD/LIBS/libs2.htm.  They provide thousands of full text periodicals, over 25,000 electronic books, radio and TV transcripts, the complete Encyclopedia Britannica, access to the Strayer University library catalog, online tutorials, and useful links to internet resources.  A tour of the LRC is highly recommended and can be scheduled through your LRC Specialist.
Tutoring Services

Tutoring is offered for undergraduate level courses in subject areas such as English, writing skills development, mathematics, accounting and computer information systems.  All students have access to these free tutoring services-whether they are taking classes at a brick-and-mortar campus or via Strayer Online.  Tutoring services are provided by either a full-time or part-time faculty member with a strong background in the subject area in which he or she is tutoring.

Campus based tutoring schedules vary slightly, but typically tutoring services are available Monday through Friday in the late afternoon and Saturday mornings in order to accommodate the needs of our student body.  Students should check with their Academics Office for a tutoring schedule and information on how to schedule an appointment.
Notice to Students with Disabilities

Strayer University welcomes students with disabilities and provides reasonable accommodations and auxiliary aids and services in accordance with applicable law.  A disabled student is not required to disclose his/her disability to the University unless the student wishes the University to provide a reasonable accommodation.  If you desire accommodation for a disability in this course and have not already contacted the office of the Dean of Student Affairs with your request, please do so immediately.  Requests may be submitted to: 1133 Fifteenth Street, NW, Suite 300, Washington, D.C.  20005, Phone: (202) 419-0400, Fax: (202) 419-1423.
Security on Campus
Any person in immediate danger due to crime or emergency while on University property should contact local police immediately by dialing 911.  When the emergency has subsided, the victim should also report the incident as soon as possible to the Campus Director of the location where the incident occurred.  The University’s Campus Security Report is available on the Strayer University student website at http://studentserver.strayer.edu.
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