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MATCHING
	a.
	environmental scanning
	f.
	demarketing

	b.
	environmental management
	g.
	consumerism

	c.
	competitive environment
	h.
	marketing ethics

	d.
	time-based consumption
	i.
	social responsibility

	e.
	economic environment
	j.
	green marketing



1.
Toyota’s promotion of cars using hybrid technology is an example of ________.

2.
________ is the process of collecting information about the external marketing environment.

3.
__________ consists of actions that have the enhancement of society’s welfare as a primary objective.

4.
The _____________ is the interactive process that occurs in the marketplace among marketers of directly competitive products.

5.
___________ is the process of reducing consumer demand for a good or service to a level that a firm can supply.

6.
Marketers standards of conduct and moral values are called ________.

7.
Factors that influence consumer buying power are part of the __________.

8.
___________ consists of a social force designed to aid and protect consumers.

9.
Attainment of organizational objectives by predicting and influencing the marketing environment is called __________.

10.
__________ is a strategy of developing products more quickly than other firms.
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MULTIPLE CHOICE

1.
The process of collecting information about the external marketing environment is

	a.
	environmental management.

	b.
	marketing research.

	c.
	marketing management.

	d.
	environmental scanning.
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2.
Monitoring local newspapers and television news shows for general information relating to a firm's business would be an example of

	a.
	environmental scanning.

	b.
	economic analysis.

	c.
	social-political manipulation.

	d.
	technological development.
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3.
In general, the purpose behind a domestic firm forming a strategic alliance with a firm in a foreign market is to

	a.
	stabilize prices in both markets.

	b.
	acquire a dominant position in the foreign market.

	c.
	acquire local expertise for a company expanding its operations abroad.

	d.
	change its identity and appear more local in the foreign market.
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4.
The five dimensions usually considered to constitute the environment of marketing include all of the following except

	a.
	political-legal considerations.

	b.
	global factors.

	c.
	competitive aspects.

	d.
	economic issues.
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5.
Attaining organizational objectives by predicting and influencing the competitive, political-legal, economic, technological, and social-cultural environments is referred to as

	a.
	research and development.

	b.
	marketing research.

	c.
	environmental management.

	d.
	environmental analysis.
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6.
Kelvin is analyzing some recent data from the U.S. Census trying to uncover new markets for his firm’s products.  Kelvin is engaged in 

	a.
	environmental management.

	b.
	research and development.

	c.
	environmental scanning.

	d.
	marketing management.
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7.
A firm is negotiating with the Food and Drug Administration over new regulations that affect one of its products.  The firm is engaging in

	a.
	marketing management.

	b.
	environmental scanning.

	c.
	marketing research.

	d.
	environmental management.
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8.
U.S. firms must form strategic alliances with Chinese and Mexican firms when doing business in those countries because

	a.
	such alliances are required by the laws of Mexico and China.

	b.
	without such a relationship, the U.S. firm will not be trusted in either place.

	c.
	it is necessary to have employees who speak Spanish and Chinese fluently.

	d.
	of the differences in engineering and technology between the nations.
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9.
To acquire regional expertise and comply with local laws in the global market, many domestic firms have found it desirable to

	a.
	form political action committees (PACs).

	b.
	buy foreign products to beat tariff restrictions.

	c.
	form strategic alliances with companies in foreign countries.

	d.
	retrench in their home markets.
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10.
A research and development project that results in the granting of a patent would have the most significant effect on the

	a.
	competitive environment.

	b.
	economic environment.

	c.
	international environment.

	d.
	political environment.
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11.
Some firms, such as pharmaceutical giants Merck and Pfizer, are able to achieve temporary monopolies from patents granting them the exclusive right, to produce and market inventions they have developed. These patents are

	a.
	the result of bribery of important government officials.

	b.
	very much in violation of all the ethical principles on which business is based.

	c.
	probably of little use; for what one firm can patent, another can duplicate.

	d.
	rewards for the millions the firms have invested in the research and development process.


ANS:
D
DIF:
2
REF:
p. 81
OBJ:
2


12.
Monopoly in the competitive environment

	a.
	is enjoyed by few organizations as sole suppliers of a good or service.

	b.
	is typical of public utilities -- even more so now than twenty years ago.

	c.
	cannot be achieved temporarily even through the use of patents and similar legal devices.

	d.
	is the logical extension of a firm's control of its production and labor resources.

	e.
	is, all in all, the most common type of competition in the U.S. market. 
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13.
In your local community, which of the following is probably a monopoly?

	a.
	A cell phone provider.

	b.
	A cable TV provider.

	c.
	A supermarket.

	d.
	A dentist.
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14.
An industry with only a few firms is called a(n)

	a.
	regulated monopoly.

	b.
	pure monopoly.

	c.
	perfect competition.

	d.
	oligopoly.
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15.
Which of the following industries would most likely be an oligopoly?

	a.
	Cell phone service providers.

	b.
	Personal computer manufacturers.

	c.
	Automobile manufacturers.

	d.
	Generic drug manufacturers.
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16.
Chevron’s competition with Amoco is 

	a.
	a form of oligopoly - among them, they're the only game in town.

	b.
	monopolistic - the three firms really don't compete at all.  Each is selling in a different market than the other two.

	c.
	direct - they're all after the dollar of the person who wants to purchase gasoline and related products.

	d.
	substitution - they're not really similar products.
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17.
The problems associated with the decision of whether to lunch at Popeye's, Burger King, Taco Tico, or Little Saigon (a Vietnamese restaurant) illustrate

	a.
	how direct competition affects consumer behavior.

	b.
	how some products and services are competitive substitutes for each other.

	c.
	indirect competition.

	d.
	the universal nature of competition.
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18.
Last summer, the Koublitskaya family had to make the decision of whether to buy a new car, go to the seashore for a couple of weeks, or redo their game room. They chose the beach. This decision illustrates how

	a.
	competition can be defined in terms of the effort by dissimilar products to win some of the consumer's limited supply of discretionary buying power.

	b.
	direct competition works. All of these products are essentially the same.

	c.
	competition can be defined in terms of the effort by dissimilar products to win some of the consumer's limited supply of discretionary buying power.

	d.
	products that serve similar purposes compete with each other even when they don't seem similar. These products all provide entertainment.
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19.
Marketing decision makers in a firm must constantly monitor competitors' activities - their products, prices, distribution, and promotional efforts - because

	a.
	the competitors may be violating the law and can be reported to the authorities.

	b.
	the actions of competitors may threaten the monopoly position of the firm in its industry.

	c.
	the actions of competitors may create an oligopoly within an industry.

	d.
	new product offerings by a competitor with the resulting competitive variations may require adjustments to one or more components of the firm's marketing mix.
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20.
You’re trying to decide to go to Cancun or Vail during spring break.  In this context Cancun and Vail are involved in

	a.
	direct competition.

	b.
	indirect competition.

	c.
	pure competition.

	d.
	monopolistic competition.
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