MIDTERM-EXAM  PORTION  QUESTIONS
(covers Chapters 1 ~ 6)

MKT100 – Marketing 100 – Introductory to Marketing

Take-home portion of Midterm-exam is open-book, open notes, open internet, whatever.

ANSWER these questions by yourself, no copying, No collaboration with anyone, University Honor Code Applies.  This is a  MIDTERM  EXAM (not homework assignment)

TAKE-HOME portion of MIDTERM-EXAM is DUE  Beginning of Class, Monday, April 30, 2007.


Your SECOND PORTION of midterm exam will be done IN-CLASS, on Monday April 30, 2007.  This will cover the PRACTICAL side of marketing ( study your old-quizzes’ answers for them ).
Should only take you 20 ~ 30 minutes to finish PRACTICAL exam portion, closed book/notes.

CHAPTER #1


23.
The future growth of a company is endangered when management

	a.
	adopts a consumer orientation.

	b.
	is aware of the scope of its business.

	c.
	is committed to maintaining a product-oriented philosophy.

	d.
	is focused on providing benefits rather than producing products.



26.
Concerning not-for-profit organizations, all of the following statements are correct except

	a.
	There are more than 1.5 million not-for-profit organizations in the United States.

	b.
	Nearly 10 percent of the workforce works for or volunteers at not-for-profits.

	c.
	All not-for-profit organizations operate in the public sector.

	d.
	Not-for-profits raise in excess of $500 billion annually.


30.
Comparing not-for-profit organizations to for-profit organizations, all of the following statements are correct except

	a.
	not-for-profit organizations are less concerned with the bottom line.

	b.
	not-for-profit organizations may market both tangible goods and services.

	c.
	not-for-profit organizations rarely have to advertise.

	d.
	not-for-profit organizations must try to find ways to market their services in a cost-effective manner.



38.
Which group of celebrity endorsers are the biggest winners?

	a.
	Movie stars.

	b.
	Political candidates.

	c.
	Rock stars.

	d.
	Professional athletes.



41.
State bureaus of tourism and conventions typically engage in

	a.
	organization marketing.

	b.
	person marketing.

	c.
	place marketing.

	d.
	cause marketing.


44.
The Coca Cola Company is an official sponsor of the Olympics.  The firm is engaging in

	a.
	place marketing.

	b.
	event marketing.

	c.
	person marketing.

	d.
	organization marketing.



49.
Creativity is a human activity that

	a.
	produces original ideas or knowledge.

	b.
	allows for the development of standardized solutions to novel marketing problems.

	c.
	is rarely present in people over the age of 50.

	d.
	has emerged in human culture only within the last 200 years.


55.
All of the following statements about broadband technology are correct except

	a.
	broadband access is around twice as expensive as dial-up access.

	b.
	broadband connections are twice as fast as dial-up connections.

	c.
	broadband makes online marketing easier and faster.

	d.
	around one-third of all U.S. online households use broadband to access the Internet..


62.
Of the total amount of commerce conducted over the Internet, what percentage consists of B2B e-commerce?

	a.
	Less than 25 percent.

	b.
	Between 25 percent and 50 percent.

	c.
	Between 50 percent and 75 percent.

	d.
	More than 75 percent.



67.
All of the following statements about strategic alliances are correct except

	a.
	strategic alliances can be formed by both for-profit and not-for-profit organizations.

	b.
	all strategic alliances end up benefiting one organization more than another.

	c.
	strategic alliances are designed to create competitive advantages.

	d.
	strategic alliances work best if the partners have complimentary skills.


CHAPTER #2


27.
What is the third step in the planning process?

	a.
	Obtaining necessary financing.

	b.
	Writing a marketing plan.

	c.
	Assessing strengths, weaknesses, and opportunities.

	d.
	Establishment organizational objectives.



31.
A market with which of the following characteristics would generally be less competitive?

	a.
	High barriers to entry.

	b.
	Lots of potential substitutes exist.

	c.
	Strong bargaining power among buyers.

	d.
	Strong bargaining power among suppliers.


36.
In SWOT terms, General Motors' difficulty competing with other car makers, especially Ford, because of its lack of responsiveness to changing consumer preferences constitutes a

	a.
	strategic window.

	b.
	leveraged situation.

	c.
	product superiority problem.

	d.
	constraint on its activity.


40.
In SWOT analysis, a "vulnerability" occurs when

	a.
	internal organizational weaknesses prevent taking advantage of an opportunity.

	b.
	environmental threats attack organizational weaknesses.

	c.
	organizational strengths grasp opportunities.

	d.
	environmental threats are posed to organizational strengths.


44.
SWOT analysis is designed to reveal -- among other things -- a firm' core competencies, also known as its

	a.
	financial resources.

	b.
	strengths.

	c.
	leverage.

	d.
	vulnerabilities.


49.
Those limited occasions when the key requirements of a market and the particular competencies of a firm best fit together constitute

	a.
	marketing planning.

	b.
	a strategic window.

	c.
	strategic planning.

	d.
	a tactical door.


53.
All of the following are marketing mix variables except

	a.
	distribution.

	b.
	product.

	c.
	target market.

	d.
	pricing.



59.
Decisions about distribution strategy involve such problems as

	a.
	where to advertise.

	b.
	placing an automatic stamping machine in the plant.

	c.
	when to raise product prices to better cover costs.

	d.
	warehouse design and inventory control.



65.
The marketing mix decisions which are most closely regulated and subject to public scrutiny usually relate to

	a.
	product strategy.

	b.
	promotional strategy.

	c.
	distribution strategy.

	d.
	pricing strategy.



75.
Which of the following is a marketing planning tool?

	a.
	the market share/market growth matrix

	b.
	the consumer scanning model

	c.
	a market vulnerability/business opportunity matrix

	d.
	market sheet analysis


CHAPTER #3

30.
Which of the following federal agencies concerns itself with regulation of the use of telephones, radio, and television?

	a.
	Federal Power Commission

	b.
	Consumer Products Safety Commission

	c.
	Federal Communications Commission

	d.
	Environmental Protection Agency


34.
The primary purpose of the Federal Food and Drug Act of 1906 is to

	a.
	combat monopoly in the pharmaceutical and meat-packing industries.

	b.
	regulate selling practices of the food and drug industries within the United States.

	c.
	protect American consumers from adulterated and misbranded drugs and food products.

	d.
	protect competitors within the two industries.


38.
Self regulatory groups represent 

	a.
	organizations designed to prevent prosecution of their members by presenting a united front to regulators.

	b.
	business attempts to set guidelines for responsible business conduct.

	c.
	failed attempts to prevent passage of new regulations over an industry.

	d.
	organizations that get legislatures to pass laws that regulate them.



43.
Consumer demand for which type of product typically falls the least during a recession?

	a.
	Luxury products.

	b.
	Big-ticket items such as new cars and homes.

	c.
	Discretionary purchases.

	d.
	Necessities.



46.
During recent recessions, consumers have shifted their buying patterns by 

	a.
	borrowing money to buy goods.

	b.
	increasing spending across the board.

	c.
	buying now in the belief that prices will rise later.

	d.
	emphasizing more basic, functional products with low price tags.



52.
When looking at consumer income, marketers are most interested in

	a.
	discretionary income.

	b.
	deferred income.

	c.
	inflationary income.

	d.
	disposable income


56.
New technology often results in which of the following?

	a.
	aggregate reduction in the number of new marketing opportunities

	b.
	new goods and services for consumers

	c.
	deterioration in customer service quality

	d.
	increased prices through application of the technology


62.
Which of the following technologies was invented in the United States but turned into a successful product by firms in Japan?

	a.
	the personal computer

	b.
	Velcro

	c.
	the laser printer

	d.
	videocassette recorders


67.
The U.S. birthrate is, at the present time,

	a.
	increasing.

	b.
	decreasing.

	c.
	remaining about the same.

	d.
	expected to increase during the next ten years.


71.
The concept that consumers should be provided with enough education and product information to be responsible buyers is embodied in President Kennedy's "consumer rights" speech of 1962 as 

	a.
	the right to be heard.


	b.
	the right to be safe.

	c.
	the right to be informed.


	d.
	the right to choose freely.


CHAPTER #4


1.
While marketing's function has always been to bring buyers and sellers together, the Internet offers the significant advantage of

	a.
	intermediating between the participants in the interaction, thus reducing stress.

	b.
	doing it faster and more efficiently than ever before.

	c.
	allowing more people to change their minds after purchasing without penalty.

	d.
	insulating vendors from competition for the same market segment.


5.
The process of targeting customers by collecting and analyzing business information, conducting customer transactions, and maintaining online relationships with customers by means of telecommunications networks is the definition of

	a.
	electronic marketing.

	b.
	online marketing.

	c.
	electronic commerce.

	d.
	offline business.


11.
Point-of-sale brochures and coupon dispensers located in supermarkets are simple forms of 

	a.
	electronic marketing.

	b.
	interactive marketing.

	c.
	right-time marketing.

	d.
	integrated marketing.


15.
__________ is an integrated document composed of electronic pages that integrate text, graphics, and other elements.

	a.
	The World Wide Web

	b.
	A Web site

	c.
	The Internet

	d.
	E-mail


19.
Tron goes online to compare airfares and hotel rates for a planned vacation to Paris.  Which Internet function is she using?

	a.
	information

	b.
	communication

	c.
	e-commerce

	d.
	entertainment


25.
Google is best described as a

	a.
	Web site.

	b.
	search engine.

	c.
	portal.

	d.
	commercial site.



31.
B2B e-commerce exceeds ___________ worldwide.

	a.
	$500 billion

	b.
	$1 trillion

	c.
	$2 trillion

	d.
	$10 trillion


38.
Since online marketing allows direct interchange of information between buyers and sellers, many business writers have labeled or nicknamed e-commerce

	a.
	easy commerce.

	b.
	excellent commerce.

	c.
	backtalk business.

	d.
	evaluative business.


CHAPTER #5

2.
Customer behavior is a term that refers to

	a.
	organizational and institutional buying behavior.

	b.
	cultural buying patterns.

	c.
	organizational and consumer buying behavior.

	d.
	commercial and government buying behavior.


10.
With respect to consumer behavior, one's culture, friends, and relatives are

	a.
	impersonal influences.

	b.
	interpersonal influences.

	c.
	personal influences.

	d.
	institutional influences



17.
Education, individualism, freedom, youthfulness, efficiency and practicality are all

	a.
	considerations involved in the formation of family groups.

	b.
	objectives not necessarily reached by even a minority of people.

	c.
	buying activities related to and based in institutionalism.

	d.
	core values in the U.S. culture.


21.
The core values of the U.S. society include

	a.
	the desire to accumulate wealth.

	b.
	lack of regard for other people.

	c.
	willingness to sacrifice individualism for security. 

	d.
	respect for the aged.



29.
The state of the U.S. with the largest population proportion of Hispanics is

	a.
	New Mexico.

	b.
	New Jersey.

	c.
	New York.

	d.
	Texas.



35.
The single group within society that is most vulnerable to reference group influence is  

	a.
	the older consumer who feels somewhat left out of things.

	b.
	unmarried women, many of whom feel a need for stability in their lives.

	c.
	new immigrants who really want to appear American.

	d.
	children, who base most of their buying decisions on outside influences.


43.
The personal determinants of consumer behavior include the

	a.
	culture in which a person is raised.

	b.
	individual's needs and motives.

	c.
	family to which one belongs.

	d.
	society from which one comes.


49.
Which product promotional strategy would like most appeal to a consumer’s esteem needs?

	a.
	Subway’s newest salad.

	b.
	Pepsi’s latest bottled water offering.

	c.
	A new model from Lexus.

	d.
	A new life insurance product.


CHAPTER #6

6.
Comparing the business to the consumer market, all of the following are correct except

	a.
	business products tend to be more complex.

	b.
	personal selling is emphasized more heavily in the business market.

	c.
	distribution channels are longer and more complex in the business market.

	d.
	customer relations are relatively enduring and complex in the business market.


13.
Institutions, as a component of the business-to-business market,

	a.
	tend to have greater financial resources than industrial customers.

	b.
	provide business services to the other members of the market.

	c.
	may have rigid purchasing procedures.

	d.
	are accountable to their clients and stockholders.


21.
The system for grouping businesses that grew out of the NAFTA accord is known as the

	a.
	Standard Industrial Classification System.

	b.
	Industrial Data Recording System.

	c.
	Standard Industrial Census System.

	d.
	North American Industry Classification System.


30.
The location of a business supplier near its customers will ordinarily have no effect on which of the following?

	a.
	the supplier's costs

	b.
	the ability of the supplier to render better service

	c.
	end-use applications of products

	d.
	supplier parts inventories


40.
The option of how to acquire needed products for the firm that spreads out costs compared with buying the products for cash, usually requiring a monthly payment for a period of time, after which the product can be returned, is called 

	a.
	outsourcing.

	b.
	making the product in-house.

	c.
	leasing.

	d.
	indirect acquisition.



47.
All of the following are drawbacks of outsourcing except

	a.
	lower than anticipated cost savings.

	b.
	concerns over proprietary technology.

	c.
	consistently poorer quality products.

	d.
	higher risk of losin touch with customers.


57.
This process for arriving at the price of a product is more commonly used in the buying process by government entities than private businesses. It is

	a.
	competitive bidding.

	b.
	decentralized buying.

	c.
	value analysis.

	d.
	reverse reciprocity.



66.
When business purchasers shift from straight rebuy to modified rebuy behavior, it is often due to

	a.
	a change in the accelerator principle.

	b.
	the routine buying format being outdated.

	c.
	corporate expansion.

	d.
	a deterioration in supplier service or delivery.


