HOMEWORK #7

Chapter 12


MATCHING
	a.
	brand
	g.
	category management

	b.
	brand preference
	h.
	trademark

	c.
	brand insistence
	i.
	brand extension

	d.
	generic product
	j.
	consumer innovator

	e.
	family brand
	k.
	diffusion process

	f.
	brand equity
	l.
	captive brand



1.
_________ are sold exclusively by a retail chain.

2.
Name, term, sign, symbol, or design that identifies a product is a ________.

3.
The _________ describes how new products are accepted in the marketplace.

4.
__________ means consumer reliance on previous experiences with a product to choose that product again.

5.
A ___________ purchases new products as soon as they are available in the market.

6.
Consumer refusals of alternatives and extensive search for desired merchandise is _________.

7.
_________ is a strategy of attaching a popular name to a new product in an unrelated product category.

8.
A _________ is characterized by plain labels and no advertising.

9.
Brand for which the owner claims exclusive legal protection has a _________.

10.
A _________ is a single name that identifies several related products.

11.
Product management system in which a manager with profit and loss responsibility oversees a product line is called a ___________.

12.
__________ is the added value that a well-known name gives to a product in the marketplace.
Chapter 13


MATCHING
	a.
	distribution
	h.
	exclusive distribution

	b.
	marketing channel
	i.
	channel captain

	c.
	logistics
	j.
	vertical marketing system

	d.
	supply chain management
	k.
	upstream management

	e.
	direct channel
	l.
	downstream management

	f.
	intensive distribution
	m.
	common carriers

	g.
	selective distribution
	n.
	private carriers



1.
__________ do not offer transportation services for hire.

2.
__________ is the movement of products from producers to consumers.

3.
___________ provide transportation services as for-hire carriers to the general public.

4.
A(n) _________ is an institution that facilitates the movement of products.

5.
Managing finished product storage, outbound logistics, marketing and sales, and customer service is called ________.

6.
__________ is the process of coordinating the flow of information and products.

7.
__________ means managing raw materials, inbound logistics, and warehouse and storage facilities.

8.
__________ is the control of the activities of purchasing, processing, and delivery of products from raw materials to finished products to consumers.

9.
A(n) _________ is a planned channel system designed to improve distribution efficiency and cost effectiveness by integrating various functions throughout the distribution chain.

10.
A(n) _________ is when goods move directly from a producer to a business purchaser or the ultimate user.

11.
The _________ is the dominant and controlling member of a marketing channel.

12.
_________ is the distribution of products through all available channels.

13.
_________ is the distribution of a product through a single wholesaler or retailer.

14.
Distribution of a product through a limited number of channels is called ________.
